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1. OIIAC HABYAJILHOI TACIATLITHA

Bcroro rogun
. . Jenna 3aounHa
HaiiMeHyBaHHS IOKa3HUKIB
dbopma dbopma
HaBYaHHSI HaBYaHHSI
KinpkicTs XpeanuTiB/ronuH 6,0/180 6,0/180
YCBOro roJiuH ay IUTOPHOI pOOOTH 68 20
B T.4.:
o JEKIUIHI 3aHATTS, TOX. - -
o IIPAKTUYHI 3aHATTSH, TOJI. 68 20
» JTaOOPATOPHI 3aHATTS, TOJ. — =
CeMIHapChKi 3aHATTS, TOA. — —
VY cpOoro roguH caMoCTiHHOT po6oTH 112 160
By KOHTPOIIIO 3aJik 3aiik

IlpumiTka.

YacTKa ayIHTOPHOr0 HaBYAILHOT'O 9acy CTyJIeHTa y BiZICOTKOBOMY BHMIpi:
- g meuHoi popmu HapuaHHA — 37,7%
- Ui 3a04HOi popmu HaBuaHHSI — 11,1 %Y.

2. IPEJIMET, META TA 3ABIAHHSI HABYAJBHOI TUCITUILITHA
2.1. lipeamer, MeTa BHBYEHHSI HABYAJIbLHOI AHCHHILIIHH

IIpenmeTromM BHBUYEHHS AUCHHUILTIHH € iHO3€MHA MOBa Ta 'paMaTHKa MOBH, IO
Jla€ MOXXJIMBICTH 3JifiCHIOBaTH TpodeciiiHe CIiNIKyBaHHS aHTTiHCHKOI MOBOIO Ta
OBOJIOJIIHHS HOBITHBOIO (paxoBOI0 1HPOPMAIIEO 3 IHO3EMHUX DKEPEIL.

MeToi0 BHUBYECHHS NUCIUILUIIHU € (GopMyBaHHS HEOOXiHOI KOMYHIKaTHBHOI
CIPOMOXHOCTI B cdepax mpodeciiiHOro Ta CHUTyaTHBHOIO CILIKYBaHHS, HaBHYOK
MpaKTHYHOTO BOJIOAIHHA AaHIJIIHCHKOIO MOBOIO B pI3HHX BHAAX MOBJIECHHEBOL
IiSUTBHOCTI B 00CS31 TEMATHKH, 0 00yMOoBieHa MpodeCiitHO-ALTOBUMH HOTpeOaMH.

2.2. 3aBaaHHS HAaBYAJbHOI JHCIHHILIIHH

3aBraHHsI: BUBYCHHS 1HO3CMHOI MOBH; BMiHHA CQHOPMYBaTd IYMKY
AHITIHACHKOI0 MOBOIO; BIOCKOHAJIEHHS CIyXOBHX HaBMYOK Ta PO3YMiHHS TEKCTiB 3a
TEMAaTHKOIO; 30aradeHHs CIOBHHMKOBOIO 3amacy EKOHOMIYHOIO CIIPSIMyBaHHS;
BUBYCHHS HAamWCaHHA OQINIHHUX JHUCTIB Ta 3alHTIB aHIIHCHKOIO MOBOIO;
MOJICTIIOBaHHS TPOXO/KEHHS CHiBOecif Ta IoJaHHA 3asgB Ha poOOTY; HaBUUTHCH
OJlep)KyBaTH HOBITHIO iH(OPMAILif0 Yepe3 aHTTIOMOBHI pKepeia.



2.3. 3aragnbHi i cnenianbHi (paxosi) KoMIeTeHTHOCTI Ta
nporpaMHi pe3yJbTaTH HABYaHHS

BuBYeHHS HaBYAIBHOI AMCHMIUIIHKA BiAIOBIIHO IO OCBITHBO-IpodeciiiHol
nporpamu «ExoHOMiKa mignpreMcTBay Uil 3400yBadiB mepmoro (6axagaBpChKOIo)
PiBHS BHINOI OCBiTH 3a crenianbHicTio 051 — «ExoHOMiKay. Tepenbadae GopMyBaHH
y CTYHEHTIB HEOOXiTHIX KOMIIETEHTHOCTEH Ta pe3ybTaTiB HaB4aHH.

3arajbHi KOMIETEHTHOCTI:

3K4. 3naTHicTh 3aCTOCOBYBATH 3HAHHS Y IPAKTUIHUX CUTYaIlifX.

3K6. 3naTHICTh CIUIKYBAaTHCS 1HO3EMHOIO MOBOIO.

3K7. HaBuuky BUKOPUCTaHHS iHGOpMaliiHHX 1 KOMyHiKali HHIX TEXHOJOTIH.

3K8. 3parHicTs 1O MONIYKY, OOpOOJieHHsS Ta aHauily iHQopMalii 3 pi3HHX
JOKepelL.

3K12. HaBr4KH Mi>KOCOOHUCTICHOT B3a€MOJIi.

CueuianbHi (paxoBi) KOMIETEHTHOCTI:

CK10. 31aTHiCTs BUKOPHUCTOBYBATH CyIacHi JpKepesia eKOHOMIYHOT, COIiaJIbHOI,
YIIPaBIiHCHKOI, 00JiKOBOi iHGoOpMamii AS CKIaJaHHSA CIyOOBHX JTOKYMEHTIB Ta
aHAIITHYHUX 3BITIB.

Y pe3ynbTaTi BHUBYEHHS HaBYallbHOI JAMCHUILUIIHUA  CTYINCHT IIOBHHEH
MPOJAEMOHCTPYBATH TaKi MporpamMHi pe3yJbTaTH HaBYaHHS:

-3HAaTH T4 BHKOPHCTOBYBAaTH E€KOHOMIYHY TEPMIHOJIOTIIO, ITOSCHIOBATH 0a30Bi
KOHIIEMIi1 MiKpo- Ta MakpoekoHoMikH (P3);

- JIEMOHCTPYBAaTH 0a30Bi HAaBHYKH KPEATHBHOTO Ta KPUTHYHOIO MHCICHHA Yy
JOCTIDKEHHSX Ta IpodeciitHoMy crinkysanHi (P15);

- BMIiTH BHKODHMCTOBYBAaTH JaHi, HaJjaBaTH apryMeHTAIlil0, KPUTUYHO OI[iHIOBATH
JIOTiKy Ta (G)OpMYyBaTH BHCHOBKH 3 HAYKOBHX T4 aHATITHYHHUX TEKCTIB 3 €KOHOMIKH
(P16); ;

- BUKOPHMCTOBYBaTH iH(OpMaIliiiHi Ta KOMyHIiKaIlifHi TEXHOJOTIi i1 BUPILICHHS
COIIAJIFHO-€KOHOMIYHHX 3aBJ[aHb, MiITOTOBKH Ta IMPEICTaBICHHS aHATITHYHUX 3BiTiB
(P19);

- OBOJIOZITH HaBUUKaMH YCHOI Ta IMMCHMOBOI MpodeciifHoi KOMyHIKallii 1ep>KaBHOIO
Ta iHO3eMHOI0 MoBamu (P20). . ‘

- IOKa3yBaTH HaBUUKH CAaMOCTIHHOI poOOTH, IEMOHCTPYBAaTH KPUTHIHE, KDEaTUBHE,
caMokpuTtuaHe Mmucienasd (P23). -



3. CTPYKTYPA HABYAJBLHOI JTUCIATLITHA

3.1. Po3nogij HaBYAJbLHHUX 3aHATH 32 PO3AiJIaMHU JHCIHHIIIHA

Kinekicts rogusa

Henra popma HaBIaHHS 3aouna dpopma HaBUYAHHI
HasBu Tem (JI®H) (3®H)
y TOMY YHUCIIi y TOMY YHCIHi
¥ 0ROTD IT | nab | Iag | c.p. ~CBaro IT | JIab | Inn | c.p.
1 2 4| s | 6| 7 8 0| 1| 12| 13
Tema 1. English
as business 9 4 6 9 1 8
language
Tewma 2. ]?usmess 9 4 6 9 1 ]
communication
Tema 3. Money
and economic 9 4 6 9 1 8
relations
Tema 4. Business
correspondence. 9 4 6 9 1 8
Basic skills.
Tewma 5.
{Xdyertlsmg and 9 4 6 9 1 ]
its influence on
goods.
Tema 6. Brands. 9 4 6 9 1 8
Tema 7.
Marketing 9 4 6 9 1 8
concepts
Tema 8. Products. 9 4 6 9 1 3
Place
Tema
9.Promotion .
Kinds of 9 4 6 9 1 8
advertising.
Tema 10. Pricing 9 4 6 9 1 8
Tema 11.
‘| International :

Marketing and < : 2 ) . .
Trade
Tema 12.
Wholesaling : 2 > ¢ ! i
Tema 13.
Retailing 9 4 > 2 ! &
']l;eM:cl 14. Talking 9 5 5 9 1 3

usiness




Il By
caMOCTiiHOT 54 54 54 54
pobotu

Ycboro ropun 180 68 112 180 20 160

3.2. 3araJjbHi i cneniajibHi (paxoBi) KOMIETEeHTHOCTI Ta HPOrPaMHi pe3yJbTaTH
HABYaHHS, 0 320e3NeYyI0ThC BHBYCHHAM OKPEMHX TeM

Indpu Mudpu
KOMITETEHTHOCTEH, IIPOrpaMHUX
SIKMMH TIOBUHEH pe3ynbTaTiB
Temn ;
OBOJIOZITH HaBYaHHSI
3100yBay BUIIOL 37100yBavya BUIIO]
OCBITH OCBITH
Tema 1. English as business language 3G, Kb, Sk, e S
) 3K38; 3K12; CK10. P20; P23.
Tema 2. Business communication S e s i
3K8; 3K12; CK10. P20; P23.
Tema 3. Money and economic relations L Eag ko, Blb; R
3K8; 3K12; CK10. P20; P23.
Tema 4. Business correspondence SKA; SR6, KT, B4; Pl Pl P12
3K8; 3K12; CK10. P20; P23.
Tema 5. Advertising and its influence on 3K4; 3K6; 3K7; P3; P15; P16; P19;
goods. 3KS8; 3K12; CK10. P20; P23.
Tema 6. Brands. 3K4; 3K6; 3K7; P3; P15; P16; P19;
3K38; 3K12; CK10. P20; P23.
. 3K4; 3K6; 3K7; P3; P15; P16; P19; |
Tema 7. Marketing concepts 3K8; 3K12: CK10. P20; P23.
3K4; 3K6; 3K7; P3; P15; P16; P19;
Tewma 8. Products. Place 3K8; 3K12: CK10. P20; P23,
. . . . 3K4; 3K6; 3K7; P3; P15; P16; P19;
Tema 9.Promotion . Kinds of advertising. 3K8: 3K12; CK10. P20; P23.
Tema 10. Pricing 3K4; 3K6; 3K7; P3; P15; P16; P19;
3K8; 3K12; CK10. P20; P23.
Tema 11. International Marketing and 3K4; 3K6; 3K7; P3; P15; P16; P19;
Trade 3K8; 3K12; CK10. P20; P23.
. 3K4; 3K6; 3K7; P3; P15; P16; P19;
Wewa 1.2, Waolesdling 3K8; 3K12; CK10. P20; P23.
Tema 13. Retailing 3K4,; 3K6; 3K7, P3; P15; P16; P19;
3K8; 3K12; CK10. P20; P23.
3K4; 3K6; 3K7; P3; P15; P16; P19;

Tema 14. Talking Business

3K8; 3K12; CK10.

P20; P23.




3.3. llpakTn4Hi 3aHATTS
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No KinpkicTh
o/ Ha3Bu TeM Ta KOPOTKHIA 3MICT 332 HABYAIHHOIO IIPOrPaMoI0 T'OIVH
J®H | 30H
Tema 1. English as business language
1 Learn and memorize the following words and word- 4 1
combinations. English as international language. Repeat Indefinite
forms.
Tema 2: Business communication
5 Learn and memorize the following words and word- 4 1
combinations. Business travel (at the airport, at the hotel).
Continuous forms.
Tema 3. Money and economic relations
3 | Learn and memorize the following words and word-combinations.| 6 2
Make up a dialogue. Read the text « Money». Perfect Forms.
Tema 4. Business correspondence
4 | New Vocabulary. Communication with computer. All Tenses in 6 2
Active Voice. Practice.
Tema S. Advertising and its influence on goods.
5 | Work at different countries in the world. Full-time and part time 6 2
job. Check the facts. Passive Voice.
Tema 6. Brands.
6 | Training. National brands. Modal Verbs- can, may, must. 4 1
Grammar exercises.
Tema 7. Marketing concepts
7 | Read the text «Marketing management». Learn active 4 1
vocabulary. Grammar structure — to be going to / will
Tema 8. Products. Place
8 | Read the text «Branding». Working place and environment. 4 1
Grammar : Future tenses
9 Tema 9. Promotion. Kinds of advertising 4 1
Read the text «The promotion mix». Grammar : Perfect tenses
Tema 10. Pricing
10 | Read the text «Setting the price». Grammar: Prepositions. Linking| 4 1
words.
Tema 11. International Marketing and Trade
11 | Read the text «Breaking into an unreceptive market. International| 4 1
marketing.
12 Tema 12. Wholesaling 6 2
Make up a dialogue. Learn the words. Adjectives. Adverbs.
13 Tema 13. Retailing , 6 5
Learn new words. Revisiori tenses.
14 Tema 14. Talking Business 6 )
Vocabulary practice
¥Ycboro roqus 68 20




3.4. Camocriiina podora

No KinpkicTb
5 /;1 Ha3Bu TeM Ta KOPOTKHiA 3MICT 332 HABIAIBHOIO IIPOrPaMoIo TOJIVH
JPH | 30H
1 2 3 4
1 Tema 1. English as Business Language. 5 3
Communication with foreginers . Grammar: Indefinite Tenses
Tema 2: Business communication
5 Learn and memorize the following words and word- 5 3
combinations. Business online. Communicative skills.
Continuous forms.
Tema 3. Money and economic relations
3 Learn and memorize the following words and word- 3 7
combinations. Money in the World. History of Money. Perfect
Forms.
Tema 4. Business correspondence
4 | New Vocabulary. Conducting negotiations. All Tenses in Active | 3 7
Voice. Practice. '
Tema 5. Advertising and its influence on goods.
5 | The development of adverting. All forms of advertising. Passive| 3 7
Voice.
Tema 6. Brands.
6 | Fashionable and National brands. Modal Verbs- can, may, must. 5 8
Grammar exercises.
Tema 7. Marketing concepts
7 | Marketing management. Grammar structure — to be going to / 5 8
will
Tema 8. Products. Place
8 | Global brands. Working place and environment. 5 8
Grammar : Future tenses
9 Tema 9. Promotion. Kinds of advertising 5 3
The rules of successful advertising. Grammar : Perfect tenses
10 Tema 10. Pricing 5 ]
Prices and goods. Grammar: Prepositions. Linking words.
1 Tema 11. International Marketing and Trade 5 3
The history of trade. International marketing
12 Tema 12. Wholesaling 3 7
I sell my hand made product. Adjectives. Adverbs.
13 Tema 13. Retailing ' 3 7
Learn new words. Revision tenses.
14 Tema 14. Talking Business 3 7
Good and bad manners at work.
15 | Inmi BuAM caMoCTiiHO1 poOoTH 54 54
Ycnoro rogus 112 160




1. THIMBIIYAJIBHI 3ABAAHHS

[uuBimyansHe 3aBIaHHS € POPMOIO CaMOCTiHHOI pOOOTH CTYIEHTIB, B IIPOLEC]
BHKOHAHHs SKOI'0 BOHM HaOyBarOTh BiNOBiJHI KOMITETEHIl] Ta NPaKTHYHI HABUYKH
IS TIOJANBINoI PaxoBol gisuibHocTi. CTyAeHTH BUKOHYIOTH iHA¥BIAyaJIbHE 3aBIaHHA,
00OpaBIH OIHY 3 T€M, 3a3HAYCHUX HUKYE.

Recruitment and selection

The rules of successful negotiations
Product and brands

My own product

My own brand

Business communication

News in advertising

International markets

. Find a buyer in Europe

10. Trends today

o N LA W N

o

2. METOIM HABYAHHA

3a mKepelaMH 3HaHb BHUBUYCHHS MUCLUIUTIHA 3IIHCHIOETHCS HA OCHOBI
BUKOPHCTaHHS TaKHMX METOJIiB HABYaHHSI: CIIOBECHI — PO3IMOBiAb, MOSICHEHH, JIEKIIis,
IHCTpYKTaX; HAaOYHI — NEMOHCTpAIlif, UTFOCTpallisf; MPaKTH9HI — IIpaKkTH4IHa poboTa,
BIIPaBHU, CUTYalli}iHi 3aBJaHH1.

3a xapakTepoM JIOTiKM Ii3HAHHA BHUKOPHCTOBYIOTBCSI TaKi METOJIU:
AHANITHYHUHN, CHHTETHYHUH, aHAII THKO-CUHTETUYHHN, i1HAyKTHUBHUMN, IeyKTUBHUI.

3a piBHEM CaMOCTiHHOI pO3yMOBOi MISUIBHOCTI BUKOPUCTOBYIOTHCS METOMIM:
po0IeMHUIA, YaCTKOBO-TIOITYKOBHIA, TOCIII THULIBKIH.

3. METOHA KOHTPOJIIO

OrninroBaHHs pe3yJibTaTiB HaBYAHHS CTYJEHTIB 3MIACHIOETHCS NPOBEACHHSIM
IIOTOYHOTO Ta MiJICYMKOBOT'O KOHTPOJIO.

IToToYHMIT KOHTPONH 3MIUCHIOETHCS I 9ac NPAKTHYHUX Ta CEeMiHApCHKUX
3aHNTh 1 Ma€ Ha MeTi NEePeBipKy PiBHA NiATOTOBICHOCTI CTyJeHTa O BUKOHAHHS
BiZINOBiTHUX 3aBAaHb. @OpMU POBEJICHHS IIOTOYHOTO KOHTPOJIIO - YCHE Ta MUCHMOBE
OIIUTYBaHHS, TECTOBUUA KOHTPOJIb.

ITinCyMKOBUII KOHTPOJH MPOBOIAUTHECS 3 METOIO OIIHIOBaHHSA pe3yJbTaTiB
HaBYAHHS Ha 3aBepIIAILHOMY eTalli BUBYEHHS AUCIUILTIHY. [TincyMKoBUH KOHTPOJIb
3A1ACHIOETHCS Y POPMI 3aITIKY.
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4. KPUTEPIi OIITHIOBAHHSI PE3YJILTATIB HABYAHHSI
| CTYIEHTIB

7.1. leana ¢opMa HaBYaAHHHA

OuinroBaHHg 3AiMcHIOETECS 3a 100-0anpHOI0 IMIKAJOI0, HAI[IOHANBHOIO 4-
GanpHOIO mKaoro Ta mkanow ECTS.

Tabruya 7.1
IIkanu OLiHIOBaHHS YCHIIIHOCTI CTYIEHTIB
100 — GanpbHa mxana HanjonanpHa mxana Hlikana ECTS

90 - 100 A

82 -89 B

74 - 81 3apaxoBaHO C

64 - 73 D

60 - 63 E

He3apaxoBaHo 3 MOXJIHBICTIO
35-59 IIOBTOPHOI'O CKJIaJIaHHA FX
3Ky
Hezapaxosano 3
0-34 000B’ 13KOBUM TTOBTOPHUM F
BMBYECHHSAM JTUCLUIUTIHH

[TincymxoBa orinka 3a 100-0aNpHOIO IIKAJNOI0 BHU3HAYAETHCS HAa OCHOBI
CepefHHOro GaTy MOTOYHOI YCIINTHOCTI 33 YOTHPHOAIFHOIO MIKAIOK0 3 IIEPEBEACHHIM
fioro y 100 — GanpHy mKaigy 3a TaKkoio HOpMyIIo0:

__100xCA3

IIK T

ne TIK — 3HaYeHHs MiICYMKOBOI 3J1iKOBO1 OLiHKH 32 100-6apHOI0 MIKAJIOH0;
100 — MaxcHMaJIBHO MOXIIMBE 3Ha9eHHs OIfiHKH 32 100-0a1pH010 MIKaJIOoK0;
5 — MaxcuMaJbHE 3HaYEHHA OI{HKH 3a HallOHAJIBHOIO 4-0aJIbHOIO MIKAJIOIO;
CA3 — cepenne apudpMeTHIHe 3HAYSHHS OLIHOK 3a pe3yIbTaTaMy IOTOYHOTO
KOHTPOJTIO.

IToToyHUIT KOHTPOJNH TIPOBOAMUTHCS 32 KOXKHOIO BHBUYEHOIO TEMOIO MNUITXOM
YCHOT'O Y4 TUCHbMOBOTO ONUTYBAaHHA. Pe3ybTaTi MOTOYHOTO KOHTPOIIO OLiHIOIOTHCS
3a JOTUPUOAIHHOIO MKAJIOIO.

Ha ominky «BiominHO» — CTyHEHT y TOBHOMY OOCs3i BOJIOZi€ HaBYAJIEHUM
MatepianoM, BiTBHO, CAMOCTIMHO T4 apryMEHTOBAHO MOro BHUKIAnae, TIUOOKO i
BCEOIYHO PO3KPHBAE 3MICT, BAKOPHCTOBYIOYH IPH IIHOMY OOOB’SI3KOBY 1 JOJATKOBY
niteparypy. [IpaBunsHo Bupimms 90% TecTOBUX 3aBIaHb.

Ha omuiaky «/[Jo6pe» — CTyIEeHT HNOCTaTHbO IIOBHO BOJIOJi€ HaBYAIbHUM
MarepianoM, oOIpYHTOBAHO HOro BHKIIAJae, B OCHOBHOMY PO3KpHUBA€ 3MICT 3aBJiaHb,
BUKOPHCTOBYIOUH IIPH I{bOMY OOOB’S3KOBY JiiTeparypy. AJjie Nipy BUKIaNaHH ASSKUX
IIATaHb HE BUCTAYAE JOCTATHHOI MIHOUHM Ta apryMeHTallil, JOIyCKAIOTHCSA PU HBOMY
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OKpeMi HEeCYTT€EBI HETOYHOCTI Ta He3HauHI HOMIIIKH. [IpaBrIbHO BHpIMKB GiIBIICTH
TECTOBUX 3aBJIaHb;

Ha o11iHKy «3a006i1bH0» — CTYAEHT y LJIOMY BOJIOZi€ HaBYaJJbHUM MaTepialoM,
BUKJIaJac MOro OCHOBHMI 3MicT, ane Oe3 r1mOOKOro BceOIYHOro aHalizy,
OOIPYHTYBaHHS Ta apryMeHTAIlii, JOITyCKaIO4YH PH [HOMY OKPEMi CyTTEBI HETOYHOCTI
Ta MOMIIKH. [IpaBUIBHO BUPIIIHB ITOJIOBUHY TECTOBUX 3aBJaHb;

Ha ouinky «Hezadoeinono» — CTYHeHT He B HOBHOMY 00csA31 BOJIOZI€
HaBYAIBHUM MatepiaioM. ®parMeHTapHO, NOBepxoBO (0e3 aprymeHTamii Ta
OOIPYHTYBaHHS) BHKIQJa€, HEHOCTATHHO PO3KPHUBAE 3MICT TEOPETUYHMX INHUTaHb 1
NPaKTHYHHAX 3aBJaHb, AOIYCKAIOYM INPH LBOMY CYTT€BI HETOYHOCTI, NPABHUIIBHO
BHPIIIIY€ TECTOBI 3aBIaHHS Ha €JIEMEHTapHOMY PiBHI.

3a miJicyMKaMH CEMECTPOBOTO KOHTPOJO B 3aJiKOBY BiIOMIiCTh CTYIEHTOBi Y
rpadi «3a HaI[lOHAJIFHOIO OIKaJIOIO» BHCTaBIISIETHCS OLIiHKa
«3apax0oBaHO/HE3APAXOBAHON.

IIpUCYTHICTE CTY/ICHTA [IPH BUCTABJICHHI MiZICYMKOBOI OLIHKY He 000B’I3KOBA,
SIKINO HMM BUKOHAHi yci iepebdadeHi BUIH poOiT.

Pesynpraru ouinroBanHs 32 100 — 6aapHOIO MIKATIO0I0 MOXKYTh OyTH 3MiHEHI 3a
PaxyHOK 320X04yBaIbHUX OaiB:

- CTyJeHTaM, siKi He MalOTh IPONYCKiB 3aHATh IPOTATOM CEMECTPY (IOJaeThCs 2
Gann);

- 3a YyYacTh B YHIBEPCHUTETCHKHX CTYJEHTCBKHUX OJIMIIiaax, HayKOBHUX
KoH(epeHLisfx (momaerhes 2 Oanm), Ha MDKBY3IBCBKOMY piBHI (HOmaeTbesa 5
6aiiB);

- 3a iHIII BMJH HABYAJIBHO-IOCIIOHOI poOOTH Oaild NOJNAIOTHCA 3a PilIEHHSIM
Kabenpu.

7.2. 3aouna ¢gopma HaBYAHHA

MakcumanbHa KiNbKICTh OaniB 3a pe3yjibTaTaMyéi BUBYCHHS AWCHMILIIHM
npotarom cemectpy cranoButh 100. ITimcymkoBa orinka 3a 100-6anpHOO MIKaIOIO
BH3HAYAETHCS K CyMa cepeIHboro 6airy morounoro oninrosanus (I1K) 3a 4 — 6apHOIO
IIKAJIOI0 IPOTATOM CeMecTpy, IepepaxoBaHoro y 30 — 6anpHy mKaixy Ta O6anmy 3a
BHUKOHAHHS TeMaTH4IHOI camocTiiiHoi pobotu (TCP) y mixceciiHuii nepios, oLiHEHOT
3a 70 — GanpHOIO mKaoro. IlepepaxyHoK cepeIHBOro Oary ITOTOYHOrO OLIHIOBAHHS 32
4 — OGaNbHOIO MIKAJIOKO Y BiATOBiAHMI 6ai 3a 30 — GaIBHOIO MIKAIOIO 3MIHCHIOETHCA 32

¢bopmyoro:

30 x CA3
[K = ———,
5
IToTouyHUI KOHTPOJIb IPOBOUTHCS BUKJIJadaMH il 4ac Ay JUTOPHUX 3aHATH Y
¢opMi YCHOTO OIIUTYBaHHS, ITHCEMOBOTO EKCIPEC-KOHTPONIO, KOMII FOTEpHOTO
TECTYBaHHS, BUCTYIIIB CTYAECHTIB IIPH OOrOBOPEHHI MUTaHb Ha CEMIHAPCHKIX 3aHATTIX
TOILO. -
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5. HABYHAJIBHO-METOANYHE 3ABE3IIEYEHHA

1. Baspin H. IL. English for students in marketing : HaBJanpHui MOCIOHUK AT
YWTAHHSA 1 TEpEeKIay OpPHUTiHAJIBHOI JiTepaTypd AaHITIHCBKOI0O MOBOIO B ralysi
MapKEeTHHIY Ta PO3BUTOK HaBHYOK yCHOro MoBieHHs. JIbBiB, 2012. 79 c.

2. Bypxosceka 3.€. Grammar book: HaByanbHUH NOCIOHMK JUIs BHBYEHHI

rpamatuku. JIpBiB, 2019. 42 c.

3.
6. PEKOMEHJIOBAHA JIITEPATYPA
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1. Bill Mascull. Business Vocabulary in Use. Cambridge University Press, 2003.
172 p.
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