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1. ONUC HABYAJBHOI JUCUUILITHU

Bcworo rogun
HailimenyBaHHS MOKa3HUKIB Henna 3aouna
dbopma dbopma
HaBYaHHS HaBYaHHS
KinpKkicTh KpeUTIB/TOAMH 6,0/180 6,0/180
Ycboro roguH ayIuTOpHOT poOOTH 68 20
B T.4.:
e JICKIIIMH1 3aHATTS, TOJI. — —
o MMPAKTUYHI 3aHATTS, TO]I. 68 20
o TA0OPATOPHI 3AHATTS, TO/I. — —
CEMIHAPCHKI 3aHATTS, TOJI. - -
Ycboro rogH caMocCTiHHOT poOOoTH 112 160
By koHTpOITIO 3aik 3anik

[TpumiTka.

YacTka ayJuTOpPHOT0 HaBYAJILHOTO YacCy CTYJICHTA Y BIICOTKOBOMY BUMII:
- s 1eHHoi popmu HaB4aHHS — 37,7,
- Juis 3a04HOi popmu HaBuanHs — 11,1 .

2. IPEJIMET, META TA 3AB/IAHHA HABYAJILHOI JUCIHUILJITHHA
2.1. IIpeameT, MeTa BUBYEHHS HABYAJIbHOI JUCIUTILIIHA

IIpenmMeToM BUBYCHHS TUCIUIUTIHA € IHO3€MHA MOBA Ta TpaMaTHKa MOBH, IO
7A€ MOXJIMBICTh 3A1MCHIOBaTH NpodeciiiHe CHUIKyBaHHS aHTJIIMCHKOI MOBOIO Ta
OBOJIO[IHHS HOBITHBOIO (h)axOBOIO 1H(POPMAITIEIO 3 IHO3EMHUX JIKEpeT.

MeTo0 BUBYCHHS TUCIUIUIIHU € (HOpMyBaHHS HEOOXiTHOI KOMYHIKAaTHUBHOI
CIIPOMOXKHOCTI B c(epax mpodeciifHOro Ta CUTYaTUBHOTO CHUIKYBaHHS, HABUYOK
MPAaKTHYHOTO BOJIOJIIHHS AaHTJIIACHKOI0O MOBOIO B PI3HMX BHIAX MOBJICHHEBOT
JISUTBHOCTI B 00CS131 TEMATUKH, 1110 00yMOBJIEHA PO eCiitHO-T1III0BUMH TOTpeOaMH.

2.2. 3aBaaHHA HABYAJIBLHOI AUCHHUILTIHA

3aBaaHHs: BHBYCHHS I1HO3EMHOI MOBH;, BMIHHS CHOPMYBATH JIyMKY
aHTJIIACHKOI0 MOBOIO; BJIOCKOHAJICHHSI CIyXOBHUX HABHUYOK Ta PO3YMIHHS TEKCTIB 3a
TEMAaTHKOO; 30aradyeHHs CIIOBHMKOBOI'O 3amacy €KOHOMIYHOIO CIpSMYBaHHS,
BUBYCHHS HamMCaHHS OQIMIHHUX JIHUCTIB Ta 3alHTIB aHTIMCBKOIO MOBOIO;
MOJICIIOBAHHSI MPOXOJKEHHS CIIBOECI]] Ta MOJaHHS 3asB Ha POOOTY; HABUUTHUCS
0JIep>KyBaTH HOBITHIO 1H(POPMAILiIO Yepe3 aHTJIOMOBHI JIKepera.



2.3. 3araJubHi i cieniasibHi (paxoBi) KOMIIETEHTHOCTI Ta
NMPOrpaMHi pe3yJibTATH HABYAHHS

BuBueHHs HaBYaibHOT AMCIUIUIIHU BIAMOBIAHO 10 OCBITHBO-TIpOdeciitHOoT
nporpamu «EKOHOMIKa MIAIPUEMCTBaY Js 3400yBadiB Nepiioro (6akaaaBpChKoro)
PiBHA BUILOI OCBITH 3a cnenianbHIcTIo 051 — «EkoHOMIKay. nepeadavae GopmMyBaHHS
y CTYICHTIB HEOOXITHUX KOMIIETEHTHOCTEN Ta Pe3yJbTaTiB HABUAHHS.

3arajbHi KOMIIETEHTHOCTI:

3K4. 3gaTHIiCTh 3aCTOCOBYBATH 3HAHHS Y MPAKTUUYHUX CUTYaIIIsIX.

3K6. 3naTHICTh CHUIKYBAaTUCS 1HO3EMHOIO MOBOIO.

3K7. HaBuuku BUKOpUCTaHHS 1HOOPMAIHHUX 1 KOMYHIKAIIMHUX TEXHOJIOTIH.

3K8. 3paTHIiCTh 10 mMOIIyKYy, OOpoOJjeHHs Ta aHamizy iHQopMmauii 3 pi3HUX
JDKEpElL.

3K12. HaBuuku M1>K0COOMCTICHOT B3aEMO/I.

CrnenianbHi (paxoBi) KOMIIETEHTHOCTI:

CK10. 3naTHicTh BAKOPHUCTOBYBATH CYYacHI JDKepesia eKOHOMIYHO1, COIlialIbHOT,
yIpaBIiHCHKO1, 00iKOBOI 1H(popMarIlii sl CKiIagaHHS CIY>KOOBHUX JOKYMEHTIB Ta
aHAMITUYHUX 3BITIB.

Y  pe3ynbTaTi BHUBYEHHS  HABYAJIBHOI  JUCHUIUIIHM  CTYJEHT  IOBUHEH
IPOJIEMOHCTPYBATH TaKi MPOrpaMHi pe3yJibTaTH HAaBYAHHS:

-3HaTH Ta BUKOPHUCTOBYBATH CKOHOMIYHY TEPMIHOJIOTiIO, TOSCHIOBAaTH 0a30Bi
KOHIIEMIIil MiKpo- Ta Makpoekonomiku (P3);

- BUKOPHUCTOBYBATH MPpoQeciifHy apryMeHTaIllio JJIs JOHeCeHHs iHdopmartii, i71eH,
npoOjeM Ta croco0iB iX BUpIIeHHS 10 (axiBiliB 1 HedaxiBiliB y chepi EKOHOMIUYHOT
nistmeHOCTI (P6);

- JIEMOHCTpyBaTh 0a30Bi HAaBHUYKM KPEATUBHOTO Ta KPUTUYHOTO MUCICHHS Y
JOCTIHKeHHIX Ta ipodeciitnomy crinkyBanHi (P15);

- BMITH BUKOPHUCTOBYBAaTH [IaHi, Ha/JaBaTH apTyMEHTAIlil0, KPUTUYHO OIIIHIOBATH
JoTiKy Ta (hOpMYyBaTH BHCHOBKHM 3 HaYKOBHX Ta aHATITUYHHUX TEKCTIB 3 €KOHOMIKU
(P16);

- BUKOPUCTOBYBATH 1H(POpPMAIIiifHI Ta KOMYHIKAIIiHI TEXHOJOTII JyIsl BUPIMICHHS
COITIATbHO-€KOHOMIYHHUX 3aBJaHb, MTOTOBKH Ta MPEACTABICHHS aHATITHYHUX 3BITIB
(P19);

- OBOJIO/IITH HABUYKAMH YCHOT Ta TUCHhbMOBOT MPOQeCiitHOT KOMYHIKAITIi TepKaBHOIO
Ta iHO3eMHOI0 MoBamu (P20).

- IOKa3yBaTH HABUYKHU CAMOCTIHHOT pOOOTH, IEMOHCTPYBATH KPUTUYHE, KPEATUBHE,
camokpuTHuHe muciiens (P23).



3. CTPYKTYPA HABYAJIbHOI JUCIHHAILITHA
3.1. Po3mois1 HABYAJbHUX 3aHATH 32 PO3ALJIaMH JUCHUILIIHA

Ha3zBu tem

KinpkicTh rogus

Jlenna gpopma HaBUaHHS

(APH)

3aouHa popMa HaBYAHHS
(3DH)

Ycworo

y TOMY YHCI1

n | 1ad

1H]T

c.p.

Ycroro

y TOMY YHCII1

II

120

1H]T

c.p.

1

N

[ee)

10

11

12

13

Tema 1. English as
business language

Tema 2. Business
communication

Tema 3. Money and
economic relations

Tema 4. Business
correspondence. Basic
skills.

Tema 5. Advertising
and its influence on
goods.

(o]

N

»

(o]

H

o

Tema 6. Brands.

Tema 7. Marketing
concepts

Tema &. Products. Place

Tema 9.Promotion .
Kinds of advertising.

Tema 10. Pricing

Tema 11. International
Marketing and Trade

Tema 12. Wholesaling

Tema 13. Retailing

OOl © (O © [V © |©

Tema 14. Talking
Business

© OOl © V| © V| O |(©

N I DN (BB BB A

o1 ool o1 OO O OO O |O

(o]

I S S e Y B

o (00|00 0O |00 OO (00| OO |0O

[Hmri Buam camocTiiiHOL
poboTtun

54

54

54

Ycboro roiuH

180

68

112

180

20

160
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3.2. 3aragbHi i cneniajbHi (paxoBi) KOMIETEHTHOCTI Ta NPOrpaMHi pe3yabTaTH
HABYaHH#A, 110 320e311e4YyI0ThCsl BABYCHHAM OKPEeMHX TeM

[Mudpu [udpu
KOMIICTEHTHOCTEH, IPOrPAMHHX
SIKUMH ITIOBUHEH pE3yNIbTATIB
Temu i
OBOJIOJIITH HaBYaHHS
3100yBay BUIIO1 3100yBaya BULIO1
OCBITH OCBITH
Tema 1. English as business language 3K4; 3K6; K7, P3; P6; P15; P16;
3K8; 3K12; CK10. P19; P20; P23.
Tema 2. Business communication 3K4; 3K6; 3K7; P3; P6; P15, P16;
3K8; 3K12; CK10. P19; P20; P23.
Tema 3. Money and economic relations 3K4; 3K6; 3K7; P3; P6; P15, P16;
3K8; 3K12; CK10. P19; P20; P23.
Tema 4. Business correspondence 3K4; 3K6, 3K7; P3; P6; P15, P16;
3K8; 3K12; CK10. P19; P20; P23.
Tema 5. Advertising and its influence on 3K4; 3K6; 3K7; P3; P6; P15; P16;
goods. 3K8; 3K12; CK10. P19; P20; P23.
Tema 6. Brands. 3K4; 3K6; 3K7; P3; P6; P15; P16;
3K8; 3K12; CK10. P19; P20; P23.
Tema 7. Marketing concepts 3K4; 3K6; 3K7; P3; P6; P15; P16
3K8; 3K12; CK10. P19; P20; P23.
Tema 8. Products. Place 3K4; 3K6; 3K7; P3; P6; P15, P16;
3K8; 3K12; CK10. P19; P20; P23.
) ) .. 3K4; 3K6; 3K7; P3; P6; P15; P16;
Tema 9.Promotion . Kinds of advertising. 3K8: 3K12: CK10. P19: P20: P23,
Tema 10. Pricing 3K4; 3K6; 3K7; P3; P6; P15; P16;
3K8; 3K12; CK10. P19; P20; P23.
Tema 11. International Marketing and 3K4; 3K6; 3K7; P3; P6; P15; P16;
Trade 3K8; 3K12; CK10. P19; P20; P23.
) 3K4; 3K6; 3K7; P3; P6; P15; P16;
Tewa 12. Wholesaling 3K8; 3K12; CK10. | P19; P20; P23.
Tema 13. Retailing 3K4; 3K6; 3K7; P3; P6; P15; P16;
3K8; 3K12; CK10. P19; P20; P23.
) ) 3K4; 3K6; 3K7; P3; P6; P15; P16;
Tewa 14. Talking Business 3K8; 3K12; CK10. | P19; P20; P23.




3.3. IlpakTUYHi 3aHATTH

Ha3Bu Tem Ta KOpOTKHI 3MICT 32 HABYAJILHOIO ITPOTPaMOIO

KinbkicTh
TOIUH

JIOH

3OH

Tema 1. English as business language

Learn and memorize the following words and word-
combinations. English as international language. Repeat
Indefinite forms.

Tema 2: Business communication

Learn and memorize the following words and word-
combinations. Business travel (at the airport, at the hotel).
Continuous forms.

Tema 3. Money and economic relations

Learn and memorize the following words and word-
combinations. Make up a dialogue. Read the text « Money».
Perfect Formes.

Tema 4. Business correspondence
New Vocabulary. Communication with computer. All Tenses
in Active Voice. Practice.

Tema 5. Advertising and its influence on goods.
Work at different countries in the world. Full-time and part
time job. Check the facts. Passive Voice.

Tema 6. Brands.
Training. National brands. Modal Verbs- can, may, must.
Grammar exercises.

Tema 7. Marketing concepts
Read the text «<Marketing management». Learn active
vocabulary. Grammar structure — to be going to / will

Tema 8. Products. Place
Read the text «Branding». Working place and environment.
Grammar : Future tenses

Tema 9. Promotion. Kinds of advertising
Read the text «The promotion mix». Grammar : Perfect tenses

10

Tema 10. Pricing
Read the text «Setting the price». Grammar: Prepositions.
Linking words.

11

Tema 11. International Marketing and Trade
Read the text «Breaking into an unreceptive market.
International marketing».

12

Tema 12. Wholesaling
Make up a dialogue. Learn the words. Adjectives. Adverbs.

13

Tema 13. Retailing
Learn new words. Revision tenses.

14

Tema 14. Talking Business
Vocabulary practice

Ycboro roauH

68

20




3.4. CamocrTiiina podora

No KinpkicTh
5 /1'1 HazBu Tem Ta KOpOTKUH 3MICT 32 HABYAJIBHOIO MPOTPaMOI0 TOJAVH
JI®H | 3®H
1 2 3 4
1 Tema 1. l_Eng_lish as Busine_ss Language. o 5 8
Communication with foreginers . Grammar: Indefinite Tenses
Tema 2: Business communication
Learn and memorize the following words and word-
2 o : : . : 5 8
combinations. Business online. Communicative skKills.
Continuous forms.
Tema 3. Money and economic relations
3 Learn and memorize the following words and word- 3 7
combinations. Money in the World. History of Money. Perfect
Forms.
Tema 4. Business correspondence
4 | New Vocabulary. Conducting negotiations. All Tenses in 3 7
Active Voice. Practice.
Tema 5. Advertising and its influence on goods.
5 | The development of adverting. All forms of advertising. Passive| 3 7
\oice.
Tema 6. Brands.
6 | Fashionable and National brands. Modal Verbs- can, may, 5 8
must. Grammar exercises.
Tema 7. Marketing concepts
7 | Marketing management. Grammar structure — to be going to / 5 8
will
Tema 8. Products. Place
8 | Global brands. Working place and environment. 5 8
Grammar : Future tenses
9 Tema 9. Promotion. Kinds of advertising 5 3
The rules of successful advertising. Grammar : Perfect tenses
10 Tema 10. Pricing 5 3
Prices and goods. Grammar: Prepositions. Linking words.
11 Tema 11. International Marketing and Trade 5 3
The history of trade. International marketing
12 Tema 12. Wholesaling 3 7
| sell my hand made product. Adjectives. Adverbs.
13 Tema 13. Retailing 3 7
Learn new words. Revision tenses.
14 Tema 14. Talking Business 3 7
Good and bad manners at work.
15 | Inmi Buau camMocTiiiHOT poOoTH o4 o4
Y cboro rotuH 112 160




1. IHAUBIAYAJBbHI 3ABJIAHHS

[HnuBinyanpHE 3aBAaHHS € (OPMOIO CAMOCTIHHOT pOOOTH CTYAEHTIB, B MPOILIEC]
BUKOHAHHS SIKOTO BOHM HAaOyBalOTh BIJNOBIJHI KOMIIETEHIII] Ta MPAaKTU4YHI HABUUYKU
JUIs TOJanbIoi (paxoBoi AisbHOCTL. CTy/IeHTH BUKOHYIOTH 1H/IMBilyajbHE 3aB/IaHHS,
oOpaBUIN OJIHY 3 TEM, 3a3HAUCHUX HUXKYE.

Recruitment and selection

The rules of successful negotiations
Product and brands

My own product

My own brand

Business communication

News in advertising

International markets

. Find a buyer in Europe

10.Trends today

CoNoarwdE

2. METOJIN HABYAHHSI

3a KepenaMH 3HAaHb BHUBYEHHS JUCIUIUIIHM 3JIHCHIOETHCS Ha OCHOBI
BUKOPHUCTAHHS TAKUX METOJ/IB HAaBYAHHS: CIIOBECHI — PO3IOBIb, MOSICHEHHS, JIEKIIis,
THCTPYKTaX; HAOUH1 — JAEMOHCTpaIlis, UTFOCTpallis; MpakTU4HI — MpaKTH4YHa poOoTa,
BIIPaBH, CUTYaI[iliH1 3aBJaHHS.

3a xapakTepoM JIOTIKM TI3HaHHS BUKOPUCTOBYIOTHCS Taki METOJHU:
aHAJTITUIHUN, CHHTCTHYHHUM, aHATITUKO-CUHTCTUYHUH, 1HIYKTUBHUHN, T TyKTUBHUH.

3a piBHEM CaMOCTIHHOI PO3YMOBOI IiSTBHOCTI BUKOPHUCTOBYIOTHCS METOJIU:
pOOJIEMHHM, YaCTKOBO-TIOIIYKOBHUH, JOCII THUIIBKUM.

3. METOAHU KOHTPOJIIO

OriHtoBaHHST PE3yNbTATIB HABYAHHS CTYACHTIB 3IHCHIOETHCS MPOBEICHHSIM
MOTOYHOTO Ta IMiJICYMKOBOT'O KOHTPOJTIO.

[ToToyHUN KOHTPOJb 3AIMCHIOETHCS MMiJl Yac MPAKTUYHUX Ta CEMIHAPCHKUX
3aHATh 1 Ma€ Ha METI MEPEeBIPKYy PIBHS MIATOTOBICHOCTI CTY/IEHTa 10 BHUKOHAHHS
BIIMOBITHUX 3aBAaHb. DopmMu nMpoBeIeHHS MOTOYHOTO KOHTPOJTIO - YCHE Ta MHChMOBE
OTUTYBaHHS, TECTOBUH KOHTPOJIb.

[TincymMKOBUM KOHTPOJIh MPOBOJMUTHCS 3 METOIO OIIHIOBAHHSA PE3yJbTATIB
HAaBUYaHHS HA 3aBEPIIAIHLHOMY €Tari BUBYCHHS MucHUTUIIHU. [1i1CyMKOBHIT KOHTPOJIb
3MIACHIOETHCS Y (hOpMi 3aTIiKy.
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4. KPUTEPII OLIIHIOBAHHS PE3YJBTATIB HABUAHHS
CTYAEHTIB

7.1. Jlenna ¢popMa HABYAHHSA

OmniHroBaHHs 3a1HCHIOETBCA 3a 100-0anbHOIO IIKAJIOI, HAIIOHAJBHOKIO 4-
OaspHOIO mKanoro Ta mkaiaow ECTS.

Tabnuys 7.1
[IIxanu o1iHIOBAaHHS YCIIIIHOCTI CTY/ICHTIB
100 — 6anpHa mKana HarionanbHa mikana HIkana ECTS

90 - 100 A

82 -89 B

74 - 81 3apaxoBaHO C

64 - 73 D

60 - 63 E

HesapaxoBaHO 3 MOXJIMBICTIO
35-59 TIOBTOPHOTO CKJIAJIaHHS FX
3aIIKy
He3zapaxoBaHo 3
0-34 000B’13KOBUM ITOBTOPHUM F
BHBYEHHSIM JUCIUILIIHU

[TincymkoBa ominka 3a 100-0aJbHOIO IIKAJIOK BH3HAYAETHCS HA OCHOBI
CEPEIHhOTO OaTy MOTOYHOI YCIIITHOCTI 32 YOTUPUOATBHOIO MITKAJIOK0 3 IEPEBEACHHAM
fioro y 100 — GanpHy 1IKay 3a Takor (HopMyIIor:

100 xCA3

[IK ,
5

ne TIK — 3HadeHHs miacyMKOBOI 3a1iKoBO1 omiHKH 3a 100-0a1pHOI0 MIKAJIO0;
100 — MakcuMaIbHO MOXKJINBE 3HaUYeHHs OLIHKH 3a 100-0aIbpHOI0 IIKAJIOKO;
5 — MakcuMallbHE 3HAYEHHS OIL[IHKH 32 HAI[IOHAJIHHOIO 4-0aJbHOI0 MIKAJIOIO;
CA3 — cepenne apudMeTHIHE 3HAYCHHS OIIHOK 32 pe3ybTaTaMH IIOTOYHOTO
KOHTPOJIIO.

[ToToyHWE KOHTPOJH MPOBOJUTHCS 3a KOXKHOI BHBYCHOK TEMOKO IUIIXOM
YCHOT'O YH MICHhMOBOT'O ONMMUTYBaHHA. Pe3ynbTaTi MOTOYHOTO KOHTPOJIIO OI[IHIOIOTHCS
32 YOTHPUOATHHOIO MIKAJIOKO.

Ha oriaky «BiominHO» — CTYAEHT y TOBHOMY OOCS31 BOJIOJIE HaBYAIHHUM
MarepiasioM, BUTBHO, CaMOCTIHHO Ta apryMEHTOBAaHO WOTO BHKJIAJIA€, TIMOOKO 1
BCEOIYHO PO3KPHUBAE 3MICT, BUKOPUCTOBYIOUU MPHU IIBOMY 00OB’S3KOBY 1 JOJIaTKOBY
nitepatypy. [IpaBunbHo BupimuB 90% TeCTOBUX 3aBIaHb.

Ha ominky «/[obpe» — CTyOeHT HOOCTaTHBO IIOBHO BOJOJIE HAaBYAILHUM
MarepiajioM, OOTpyHTOBAHO MOr0 BUKJIAJa€, B OCHOBHOMY PO3KPHUBAE 3MICT 3aB/aHb,
BUKOPUCTOBYIOYH TIPH I[bOMY O0OB’SI3KOBY JIiTepaTypy. Ajie Ipu BUKIAJAHHI JEIKUX
MUTaHb HE BUCTAYAE IOCTATHHOI TNIMOWHU Ta apryMEeHTaIllii, JOMyCKaIThCS MPHU IIbOMY
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OKpeMi1 HECYTTEBI HETOYHOCTI Ta HE3Ha4yHl MNOMWIKU. [IpaBuibHO BHpINIUB
OLIBIIICTh TSCTOBUX 3aBJaHb;

Ha ouinky «3a008in610» — CTyIEHT Yy IIIJIOMY BOJIOJ[1€ HABYAJILHUM MaTepiaioM,
BUKJIaJa€ WOro OCHOBHUM 3MiCT, aje ©0e3 TrIuOOoKOro BCeOIYHOTO aHami3y,
OOIpyHTYBaHHS Ta apryMeHTallii, JOIMyCKAaI4H IPU IbOMY OKPEMI CYTTEBI HETOUHOCTI
Ta MOMWIKH. [[paBUIIBHO BUPIIIKB MOJIOBUHY TECTOBUX 3aB/IaHb;

Ha omiaky «Heszaodosinbno» — CTYJEHT HE B IOBHOMY 00Cs31 BOJIOAIE
HaBYaJIbHUM MarepiaioM. @OparmMeHTapHO, MOBEpXoBO (0e3 aprymeHTamii Ta
OOIpyHTYBaHHS) BUKIIAJla€, HEIOCTATHHO PO3KPUBAE 3MICT TEOPETUYHUX MUTAHb 1
NPaKTHYHUX 3aBlaHb, JOMYCKAIOYH MPH [BOMY CYTTEBI HETOYHOCTI, MPaBUIBHO
BUPIIITYE TECTOBI 3aBJaHHS HA €JIEMEHTAPHOMY PIBHI.

3a miicyMKamMu CEMeCTPOBOI0 KOHTPOJIO B 3aJIKOBY BIIOMICTh CTYACHTOBI y
rpadi «3a HaIllOHAJIHHOIO ITKAJIOI0Y BUCTABJISETHCS OIliHKa
«3apaxoBaHO/HE3aPaAXOBAHOY.

[IpucyTHICTH CTyieHTa NpU BUCTABIICHHI IM1ICYMKOBOI OI[IHKH HE 000B’SI3KOBA,
SIKIIT0O HUM BUKOHAH1 yC1 Tiepe0avyeHi BUau pooir.

PesynbTaTtu omnintoBanHs 3a 100 — GanbHOO MIKAIOK MOXYTh OyTH 3MIHEH1 3a
pPaxyHOK 3a0X0UyBaJIbHUX OaiB:

- CTyIEHTaM, sIKi HE MalOTh MPOITYCKIB 3aHATH MPOTATOM CEMECTPY (101a€ThCs 2
Oanm);

- 32 y4YacTb B YHIBEPCUTETCHKHUX CTYJEHTCHKHX OJIMIIagaX, HayKOBUX
KoH(pepeHIisax (momaerbess 2 0anu), Ha MDKBY3IBCBKOMY PiBHI (IOHAETBCSA 5
OaiB);

- 3a 1HII BUJM HABYAIBHO-JOCIIIHOI POOOTH OanM MOAAIOTHCS 3a PIIICHHSIM
Kadeapu.

7.2. 3a0una ¢popMa HAaBYAHHA

MakcuManbHa KUTBKICTh OailiB 3a pe3yiabTaTaMd BUBUCHHS JIUCITUILIIHU
npotsroMm cemectpy craHoBuTh 100. ITimcymkoBa orminka 3a 100-0anpHOIO IIKAIOKO
BU3HAYAETHCA SIK CyMa cepeIHboTo Oany motounoro ouinroBanHs (1K) 3a 4 — GanpHOO
IIKAJIOI0 MPOTATOM CEeMECTpy, IepepaxoBaHoro y 30 — OanpHy mKaidy Ta Oairy 3a
BUKOHAHHS TeMaTH4HOI camocTiiHOi poOoTu (TCP) y mixkceciiiHuii mepio, OliHEHOT
3a 70 — GanpHOIO 1TKaJI00. [lepepaxyHOK cepeTHpOro 0aay MOTOYHOTO OI[IHFOBAHHS 3a
4 — GabHOIO MIKAJIOK Y BiAmoBigHUN 0ai 3a 30 — 0aIbHOIO MIKAIOK0 3/IHCHIOETHCS 3a
dbopmyioro:

30 x CA3
[K = ———,
5
[ToTouHMIT KOHTPOJIb MPOBOAUTHCSA BUKJIAJauaMH M1/l Yac ayJAUTOPHUX 3aHSITh Y
dbopMi YCHOrO ONUTYBaHHS, MHCBMOBOTO EKCIPEC-KOHTPOJIIO, KOMII IOTEPHOIO
TECTYBaHHS, BUCTYIIB CTYACHTIB IIPU OOTOBOPEHH1 MUTAHb HA CEMIHAPCHKUX 3aHITTAX
TOILIO.
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