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OIMUC HABYAJBHOI JUCHMILIITHUA

Bceporo roaun
HaiiMeHyBaHHS TOKa3HUKIB Hlenna 3aouna
dbopma dbopma
HaBYAHHSI HaBYAHHSI
KibKiCTh KpEeIUTIB/TOIUH 6,0/180 6,0/180
Y choro roJiiH ayauTOpPHOI poOOTH 68 20
B T.4.:
o JIEKI[1}HI 3aHATTS, TO/L. — —
o IPAKTHYHI 3aHATTS, TO. 68 20
o TaOOPATOPHI 3aHATTS, T'OJI. — —
CEMIHAPChKI 3aHATTSI, TO/I. — —
Y cboro roJivH caMoCTiHOT po60TH 112 160
Bug koHTpOJI10 3anik 3anik

[Ipumitka.

YacTka ayIUTOPHOIO0 HABYAJILHOTO Yacy CTYIE€HTA Y BIICOTKOBOMY BHMII:
- s geHHoi popmu HaBuauHsg — 37,7%
- s 3a0uHoi popmu HaBuanHg — 11,1 %.

1. IPEJIMET, META TA 3ABJAAHHS HABYAJIBHOI JUCHUILITHA
2.1. IIpeameT, MeTa BUBYEHHSI HABYAJIbHOI JUCUMILIIHA

IIpeaMeTom BHUBUYEHHS JUCLUIUIIHU € 1HO3€EMHA MOBa Ta rpaMaTUKa MOBH, IO
7A€ MOKJIMBICTH 3M1MCHIOBaTH MpoQeciiiHe CHIIKYBaHHS AaHIJIHCHKOI0 MOBOKO Ta
OBOJIOJIIHHS HOBITHBOIO (haxoBOI0 1H(GOPMAIIIEIO 3 IHO3EMHUX JHKEPEIL.

MeTorw BHUBYEHHS IUCUUIUIIHU € (OpMyBaHHS HEOOXIAHOI KOMYHIKaTHBHOL
CIIPOMOXHOCTI B cdepax mpodeciiiHOro Ta CUTYaTHBHOTO CIIJIKYBaHHS, HaBHYOK
MPAaKTUYHOTO BOJIOJIHHS aHTJIIHCHKOIO MOBOI B PI3HUX BHJIaX MOBJICHHEBOI
JUSTBHOCT1 B 00CsI31 TEMATHKHU, 110 00yMOBJIeHa POodeCciitHO-IJIOBUMH TTOTpeOamu.

2.2. 3aBaaHHA HABYAJBLHOI JUCIUILIIHHA

3aBIaHHs: BUBYEHHS 1HO3€MHOI MOBH; BMIHHA CGOPMYBaTU JYMKY
AHTJIICHKOI0 MOBOIO; BIIOCKOHAJIEHHS CIYXOBHUX HABMYOK Ta PO3YMIHHS TEKCTIB 32
TEMAaTHUKOI; 30aradyeHHs CIOBHUKOBOI'O 3alacy €KOHOMIYHOTO CIpPSIMYBaHHS;
BUBUCHHSI HaNMCaHHA OQIUIMHMX JIMCTIB Ta 3alMTIB AHIJIIHACHKOIO MOBOIO;
MOJICJTFOBaHHSI MPOXOJ/KEHHS CITIBOECi]] Ta TOJaHHS 3asB Ha poOOOTY; HABUUTHUCS
0JIEp>KYBaTH HOBITHIO 1H(OpMaIIit0 Yepe3 aHTJIOMOBHI JIXKEpea.



2.3. 3araJbHi i cnenianbHi (paxoBi) KOMIIETEHTHOCTI Ta
NPOrpaMHi pe3yJbTaTH HABYAHHA

BuBYeHHS HaBYAIBbHOI AWCIMIUIIHA BIAMOBIIHO JO OCBITHHO-TPOGECIHHOT
nporpamu «EkoHOMIKA MIAIPUEMCTBAY s 3700yBaviB Hepioro (0akaaaBpChbKOTro)
PIBHS BHIIOI OCBITH 3a crierianbHicTio 051 — «ExoHOMiKay. mepeadadae popMyBaHHs
y CTY/ICHTIB HEOOXiTHIX KOMIIETEHTHOCTEH Ta pe3y/IbTaTiB HABUAHHSI.

3arajibHi KOMIIETEHTHOCTI:

3K4. 31aTHICTh 3aCTOCOBYBATH 3HAHHA Y MPAKTUYHUX CUTYAIISIX.

3K6. 31aTHICTh CIUJIKYBaTUCS 1HO3€MHOIO MOBOIO.

3K7. HaBuuku BUKoprcTaHHS 1HPOPMAIIHHAX 1 KOMYHIKAIIIMHIX TEXHOJIOT1M.

3K8. 3paTtHicTh A0 TONIyKY, 0OpoOJeHHS Ta aHami3y iHdopMarii 3 pi3HUX
JOKEpE.

3K12. HaBuuku M1’)KOCOOUCTICHOT B3aEMO/II].

CrneniajabHi ((paxoBi) KOMIIETEHTHOCTI:

CK10. 3partHiCTh BHUKOPHUCTOBYBATHM Cy4YacHI JpKepella eKOHOMIYHOI,
COIaJIbHOI, YIPaBJIIHCHKOI, 00JIKOBOI 1H(OpMAIi s CKJIAaJlaHHA CIIyKOOBHX
JIOKYMEHTIB Ta aHAJITUYHUX 3BITIB.

Y pe3ynbrari BHBYEHHS  HABYAIbHOI  JUCUUIUIIHM  CTYJEHT IIOBUHEH
MPOJIEMOHCTPYBATH TaKl MPOrpPaMHi pe3yIbTaTH HaBUYAHHS:

-3HATH Ta BUKOPUCTOBYBATH EKOHOMIYHY TEPMIHOJIOTIIO, IOSCHIOBATH 0a30Bi
KOHIIETIIii MiKpo- Ta MakpoekoHoMiku (P3);

- JIEMOHCTpYBaTH 0a30Bi HABUYKM KpPEATUBHOIO Ta KPUTUYHOTO MUCJICHHS Y
TOCIIKEHHAX Ta npodeciiHomy criikyBaHH1 (P15);

- BMITH BUKOPHUCTOBYBATH JaHl, HaJaBaTH apTryMEHTAIlil0, KpUTUYHO OILIHIOBATH
JIOTIKY Ta (pOpMyBaTH BUCHOBKHM 3 HAYKOBUX Ta aHAJIITUUYHHUX TEKCTIB 3 €KOHOMIKHU
(P16);

- BUKOPUCTOBYBATH 1H(GOpMAIiiiHI Ta KOMYHIKALIIHI TEXHOJIOTI1 JJIsl BUPILICHHS
COIllaJIbHO-€KOHOMIUHMX 3aBJlaHb, MJATOTOBKYU Ta MPEJCTABIICHHS aHATITUYHUX 3BITIB
(P19);

- OBOJIOJITM HaBMYKAMHU YCHOI Ta THCbMOBOI MNpOQEciiiHOi KOMYyHIKallii
JIEp>KaBHOIO Ta iHO3eMHOI0 MoBamu (P20).

- TOKa3yBaTH HAaBUYKU CaMOCTIHHOT pPOOOTH, JIEMOHCTPYBAaTH KPUTHUYHE,
KpeaTuBHE, CaMOKpUTHUYHE MuciieHHs (P23).



2. CTPYKTYPA HABYAJBHOI JUCHUILIIHA

3.1. Po3noxiji HaBYAJILHUX 3aHATH 32 PO3AiJIaMHU TUCUUILTIHU

KinpkicTs roauu

Jenna dhopma HaBUaHHS

3aouyHa (hopmMa HaBUAHHS

Ha3zBu tem (JAPH) (3PH)
y TOMY YHUCJI1 y TOMY YHUCJI1
Y eporo JI| IT | ma6 | Iax | c.p. ¥ CBoro IT | JIa6 | Inx | c.p.
1 2 3 4 5 6 7 8 10 11 12 13
TeMa 1. English as 9 4 5 9 1 8
business language
Tewma 2. I_3us!ness 9 4 6 9 1 8
communication
Tewma 3. _Money and 9 4 5 9 1 3
economic relations
Tema 4. Business
correspondence. 9 4 6 9 1 8
Basic skills.
Tema 5. Advertising
and its influence on 9 4 6 9 1 8
goods.
Tema 6. Brands. 9 4 6 9 1 8
Tema 7. Marketing 9 4 5 9 1 3
concepts
Tema 8. Products. 9 4 6 9 1 3
Place
Tema 9.Promotion .
Kinds of advertising. ; 4 0 ; ! 8
Tewma 10. Pricing 9 4 6 9 1 8
Tema 11.
International
Marketing and d 2 ° d 1 8
Trade
Tema 12.
Wholesaling ; 2 > ; ! 8
Tewma 13. Retailing 9 2 5 9 1 8
TeM.a 14. Talking 9 9 5 9 1 8
Business
lrm B 54 54 | 54 54
caMoCTiitHOi poOoTH
Ycboro roguH 180 68 112 | 180 20 160
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3.2. 3araJbHi i cnenianbHi (paxoBi) KOMIETEHTHOCTI Ta MPOrpaMHi pe3yJIbTaTH
HABYaHHS, 110 320€3MeYyI0ThC BUBYEHHAM OKPEeMHUX TeM

[udpu [udpu
KOMIIETEHTHOCTEH, IIPOrPaMHHX
SIKMMU TTOBHHEH pe3ynbTarTiB
Temu !

OBOJIOITH HaBYaHHS

3100yBay BUIIOi 3100yBaya BUIIOI
OCBITH OCBITH

Tema 1. English as business language 3K4; 3K6; 3K, P3; P15, P16, P19;

- oN8 sUas 3K8; 3K12; CK10. P20; P23.
. — 3K4; 3K6; 3K7; P3; P15; P16; P19;

Tema 2. Business communication 3KS: 3K12: CK10. P20: P23.
Tema 3. Money and economic relations 3K4; 3K6; 3K7; P3; P15, P16; P19;

' y 3K8; 3K12; CK10. P20; P23.
. 3K4; 3K6; 3K7; P3; P15; P16; P19;

Tema 4. Business correspondence 3K8: 3K12; CK10. P20: P23.
Tema 5. Advertising and its influence on 3K4; 3K6; 3K7; P3; P15; P16; P19;

goods. 3K8; 3K12; CK10. P20; P23.
Tena 6. Brand 3K4; 3K6; 3K7; P3; P15; P16; P19;

' > 3KS8; 3K12; CK10. P20; P23.
. 3K4; 3K6; 3K7; P3; P15; P16; P19;

Tema 7. Marketing concepts 3K8: 3K12: CK10. P20: P23.
3K4; 3K6; 3K7; P3; P15; P16; P19;

Tema 8. Products. Place 3K8: 3K12: CK10. P20 P23.
) ) .. 3K4; 3K6; 3K7; P3; P15; P16; P19;

Tema 9.Promotion . Kinds of advertising. 3K8: 3K12: CK10. P20: P23.
Tena 10. Pricin 3K4; 3K6; 3K7; P3; P15; P16; P19;

- HHCng 3K8; 3K12; CK10. P20; P23.
Tema 11. International Marketing and 3K4; 3K6; 3K7; P3; P15; P16; P19;

Trade 3K8; 3K12; CK10. P20; P23.
i 3K4; 3K6; 3K7; P3; P15; P16; P19;

Tema 12. Wholesaling 3K8; 3K12; CK10. P20; P23.
Tema 13. Retailin 3K4; 3K6; 3K7; P3; P15; P16; P19;

' g 3KS8; 3K12; CK10. P20; P23.
. . 3K4; 3K6; 3K7; P3; P15; P16; P19;

Tema 14. Talking Business 3K8: 3K12: CK10. P20; P23,




3.3. IlpakTu4Hi 3aHATTA

7

No
3/

Ha3Bu Tem Ta KOpPOTKHIA 3MICT 32 HABYAJIHLHOIO TIPOTPAMOIO

KinbkicTh
TOMWH

JIOH

3®H

Tema 1. English as business language

Learn and memorize the following words and word-
combinations. English as international language. Repeat
Indefinite forms.

Tema 2: Business communication

Learn and memorize the following words and word-
combinations. Business travel (at the airport, at the hotel).
Continuous forms.

Tema 3. Money and economic relations

Learn and memorize the following words and word-
combinations. Make up a dialogue. Read the text « Money».
Perfect Forms.

Tema 4. Business correspondence
New Vocabulary. Communication with computer. All Tenses in
Active Voice. Practice.

Tema 5. Advertising and its influence on goods.
Work at different countries in the world. Full-time and part time
job. Check the facts. Passive Voice.

Tema 6. Brands.
Training. National brands. Modal Verbs- can, may, must.
Grammar exercises.

Tema 7. Marketing concepts
Read the text «Marketing management». Learn active
vocabulary. Grammar structure — to be going to / will

Tema 8. Products. Place
Read the text «Branding». Working place and environment.
Grammar : Future tenses

Tema 9. Promotion. Kinds of advertising
Read the text «The promotion mix». Grammar : Perfect tenses

10

Tema 10. Pricing
Read the text «Setting the price». Grammar: Prepositions.
Linking words.

11

Tema 11. International Marketing and Trade
Read the text «Breaking into an unreceptive market. International
marketingy.

12

Tema 12. Wholesaling
Make up a dialogue. Learn the words. Adjectives. Adverbs.

13

Tema 13. Retailing
Learn new words. Revision tenses.

14

Tema 14. Talking Business
Vocabulary practice

Ycboro roauH

68

20




3.4. Camocriiina podorta

No KinpkicTh
3 /;1 Ha3Bu Tem Ta KOpOTKHUii 3MICT 32 HABYAJILHOIO MPOTPAMOI0 FOJIUH
JIOH | 30H
1 2 3 4
1 Tema 1. E_lng_lish as Busine:ss Language. o 5 3
Communication with foreginers . Grammar: Indefinite Tenses
Tema 2: Business communication
Learn and memorize the following words and word-
2 o : : T : 5 8
combinations. Business online. Communicative skKills.
Continuous forms.
Tema 3. Money and economic relations
3 Learn and memorize the following words and word- 3 7
combinations. Money in the World. History of Money. Perfect
Forms.
Tema 4. Business correspondence
4 | New Vocabulary. Conducting negotiations. All Tenses in Active 3 7
Voice. Practice.
Tema 5. Advertising and its influence on goods.
5 | The development of adverting. All forms of advertising. Passive| 3 7
Voice.
Tema 6. Brands.
6 | Fashionable and National brands. Modal Verbs- can, may, must. 5 8
Grammar exercises.
Tema 7. Marketing concepts
7 | Marketing management. Grammar structure — to be going to / 5 8
will
Tema 8. Products. Place
8 | Global brands. Working place and environment. 5 8
Grammar : Future tenses
9 Tema 9. Promotion. Kinds of advertising 5 8
The rules of successful advertising. Grammar : Perfect tenses
10 Tema 10. Pricing 5 8
Prices and goods. Grammar: Prepositions. Linking words.
11 Tema 11. International Marketing and Trade 5 3
The history of trade. International marketing
12 Tema 12. Wholesaling 3 7
| sell my hand made product. Adjectives. Adverbs.
Tema 13. Retailing
13 . 3 7
Learn new words. Revision tenses.
14 Tema 14. Talking Business 3 v
Good and bad manners at work.
15 | Iamni Buam caMOCTiHHOT poboTH o4 o4
Ycnoro ronnu 112 160




4. IHANBIAYAJIBHI 3ABJIAHHSA

[HnuBiyanbHe 3aBIaHHsA € GOPMOIO CAaMOCTIHHOT pOOOTH CTYIEHTIB, B MPOLEC]
BUKOHAHHS SIKOTO BOHW HAOyBarOTh BIJIOBIIHI KOMIIETCHIIlT Ta MPAKTUYHI HABUYKH
I moAanbinoi  gaxoBoi  AisbHOCTI. CTYIEHTH BUKOHYIOTh I1HJMBITyaJIbHE
3aBJaHHS, OOPaBIIM OJHY 3 TEM, 3a3HAYCHUX HIDKYC.

Recruitment and selection

The rules of successful negotiations
Product and brands

My own product

My own brand

Business communication

News in advertising

International markets

. Find a buyer in Europe

10.Trends today

CoNoaRrWDE

5. METOJIN HABYAHHS

3a mKepenamMu 3HAaHb BUBYEHHS JUCHUIUIIHU 3/IMCHIOETHCS Ha OCHOBI
BUKOPUCTAHHS TaKUX METO/[IB HABYAHHS: CJIOBECHI — PO3IOBI/ib, MOSICHEHHS, JIEKIIis,
IHCTPYKTaX; HAOUHI — JIEMOHCTpAIIisl, UTFOCTpaIlis; MPaKTUYHI — MpakTUdHa poOoTa,
BIIPABHU, CUTYAIlli1H1 3aBIaHHS.

3a xapakTepoM JIOTIKM IMi3HAHHA BHUKOPUCTOBYIOTHCA Takli METOIu:
aHAJITUYHUM, CHHTETUYHUHN, aHATITUKO-CUHTETUYHUMN, 1HTYKTUBHUMN, EyKTUBHUH.

3a piBHEM CaMOCTIMHOI PO3yMOBOi IsNIBHOCTI BUKOPUCTOBYIOTHCS METOIU:
poOJIEeMHUHN, YaCTKOBO-TIOITYKOBUM, TOCITIAHUIILKHUH.

6. METOAU KOHTPOJIIO

OriHIOBaHHSI PE3yJIbTATIB HaBYaHHS CTYJEHTIB 3I1MCHIOETHCS TPOBEICHHSIM
MOTOYHOTO Ta MiJCYMKOBOI'O KOHTPOJIIO.

[ToTouHU{ KOHTPOJIb 3MIMCHIOETHCA MMiJI YaC MPAKTUYHUX Ta CEMIHAPCHKUX
3aHATH 1 Ma€ Ha METI MEPEBIPKY PIBHSA MIATOTOBJICHOCTI CTyACHTa JO BUKOHAHHS
BIANOBIAHUX 3aBAaHb. DopmMu MpoOBENEHHS IMOTOYHOTO KOHTPOIIO - YCHE Ta
MMCHMOBE ONIMTYBaHHS, TECTOBUH KOHTPOJIb.

[lincymMKOBUI KOHTPOJIb MPOBOAUTHCS 3 METOI0 OLIHIOBAHHSA PE3yJIbTaTiB
HaBYAHHS Ha 3aBepIIAIbHOMY €Talli BUBYCHHs AUCIUILITIHY. [lincyMKOBUI KOHTPOIH
3IMCHIOETHCS Y (POpMI 3aITIKY.
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7. KPUTEPII OLIIHIOBAHHSA PE3YJbTATIB HABUAHHS
CTYJAEHTIB

7.1. lenna (popma HABUAHHA

OmiHroBaHHs 3maificHIOeTbed 3a 100-0ajJbHOIO IIKAJIOI0, HAIlOHAILHOIO 4-
OaypHOIO mIKajoro Ta mkainow ECTS.

Tabnuys 7.1
[IIxamy OIiHIOBAHHS YCITIIITHOCTI CTY/ICHTIB
100 — GanpHa mKaia HarionanpHa mkana [MIxama ECTS

90 - 100 A

82 -89 B

74 -81 3apaxoBaHO C

64 -73 D

60 - 63 E

He3zapaxoBaHo 3 MOKIIUBICTIO
35-59 TIOBTOPHOTO CKJIQJaHHS FX
3aJIKY
He3zapaxoBaHo 3
0-34 000B’I3KOBUM TTIOBTOPHUM F
BHUBUYEHHSIM IUCLHUILTIHU

[TlincymkxoBa ominka 3a 100-0aJbHOIO IIKAJOK BHU3HAYAETHCS HAa OCHOBI
cCepeaHhOro 0aay TMOTOYHOI YCHINIHOCTI 3a YOTUPUOAIBHOI MIKAJIOK 3
nepeBeieHHsIM Horo y 100 — 6aybHy HIKaly 3a Takow (GOpMYyJIOlo:

_ 100xCA3

I[TIK

b

ne IIK — 3HaueHHs mijcyMKOBOI 3a1iKOBOi OIIHKH 3a 100-0aJIbHOO IITKAJIOX0;
100 — MakcUMaJIbHO MOXKIIMBE 3HaU€HHS OLIHKH 3a 100-0aIbHOIO IIKAJIOK;
5 — MakcuMallbHE 3HAUYE€HHS OL[IHKH 3a HALIOHAJILHOIO 4-0aJIbHOIO IIKAIOI0;
CA3 — cepenne apudmeTHdHe 3HAYCHHSI OIIHOK 3a pe3yJbTaTaMU MOTOYHOTO
KOHTPOJTIO.

[ToToyHMii KOHTPOJIH TMPOBOIUTHCS 332 KOXKHOK BUBYCHOIO TEMOIO IUISIXOM
YCHOTO YH MHCbMOBOTO ONUTYBaHHs. Pe3ynbTaTi MOTOYHOTO KOHTPOIIO OI[IHIOIOTHCS
32 YOTUPUOATHHOIO IIKAJIOK0.

Ha ominky «BiominHO» — CTYJIEHT y TOBHOMY OOCS31 BOJIOJI€ HAaBUAJIbHUM
MaTepiaioM, BIJIbHO, CAMOCTIHO Ta apryMEHTOBaHO HOro BHUKJIAAa€, TIMOOKO 1
BCEOIYHO PO3KPUBAE 3MICT, BUKOPUCTOBYIOUU MPHU LILOMY OOOB’A3KOBY 1 JHOJAATKOBY
miteparypy. [IpaBunsro Bupimms 90% TecTOBUX 3aBIaHb.

Ha ouinky «/[oope» — CTyOEHT JOCTaTHbO IOBHO BOJIOAIE HaBYAJIbHUM
MarepiajaoM, OOTpYHTOBAHO MOTO BHUKJIAQ/Ia€, B OCHOBHOMY PO3KPHBAE 3MICT 3aB/IaHb,
BUKOPHUCTOBYIOUH MPHU LIbOMY O00O0B’S3KOBY JTEpATypy. AJle IPU BUKIATAHHI IEIKHX
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MWTaHb HE BHCTAYa€ JOCTAaTHHOI TMMOWHM Ta apryMEHTallii, JOIMYyCKaThCS TMpU
IIbOMY OKpEeMi HECYTTEBI HETOYHOCTI Ta HE3HA4HI MOMWIKH. [IpaBHIIBHO BHpIIIUB
OLJIBIIICTh TECTOBHUX 3aBJIaHb;

Ha ominky «3a0o6inbHo» — CTyOEHT y UIJIOMY BOJIOJIE HaBYAJIbHUM
MarepiajioM, BHUKIQJa€ HOro OCHOBHHMH 3MICT, ajie¢ 0e3 TIJIMOOKOro BCEOIYHOTO
aHaji3y, OOIpyHTYBaHHS Ta apryMeHTallli, JOIMyCKaloUd MpH IbOMY OKpEeMi CYTTEBI
HETOYHOCTI Ta MOMUJIKH. [IpaBUSIbHO BUPINIMB MOJIOBUHY TECTOBUX 3aBaHb;

Ha omiaky «HezaoosinbHo» — CTYJEHT HE B TIOBHOMY O0OCs31 BOJIOAIE
HaBYaJIbHUM MarepiaioMm. OparmeHTapHo, MoBepxoBo (0e3 aprymeHTamii Ta
OOTpYHTYBaHHsI) BHUKJIAJIa€, HEIOCTATHHO PO3KPUBAE 3MICT TEOPETHUHUX MHUTAHb 1
NPaKTUYHUX 3aBJaHb, JOMYCKAIOUM NPH LBOMY CYTTEBI HETOYHOCTI, MPaBUIBHO
BHPIIITY€E TECTOBI 3aBAaHHS Ha CJICMEHTAPHOMY PiBHI.

3a miicyMKaMu CEMECTPOBOTO KOHTPOJIIO B 3aTIKOBY BiIOMICTh CTYJEHTOBI Y
rpadi «3a HalllOHAJIbHOIO IKAJI010» BHUCTABIIIETHCA OIliHKa
«3apaxoBaHO/HE3aPaX0OBAHO.

[IpucyTHICTB CTYZ€HTa NPU BUCTABJICHHI MM1ICYMKOBOI OL[IHKK HE 000B’S13KOBA,
AKIIO0 HUM BHKOHAaHI yc1 nepeadadeHi BUIU poOIT.

PesynpraTu omintoBanHs 3a 100 — 6abHOIO MIKAJIO MOXKYTh OYTH 3MiHEHI 3a
pPaxyHOK 3a0X0UyBaJIbHUX OaJIiB:

- CTyJEHTaM, SIKi He MalOTh MPOIMYCKIB 3aHITh MPOTATOM CEMECTPY (10a€ThCs 2
Oann);

- 32 Yy4yacTh B YHIBEPCUTETCHKHX CTYACHTCHKUX OJIMIIIaAaX, HAayKOBHX
KoH(pepeH1isax (qomaeTscs 2 0anu), Ha MDKBY31BCBKOMY piBHI (J10Ja€ThCs S
OaiB);

- 3a IHIIl BUJOU HABYAJIBHO-AOCIIAHOI POOOTH Oanu JOJAalOThCS 3a PIILIEHHSIM
Kadenpu.

7.2. 3a04yHa ¢popmMa HABYAHHA

MakcuManbHa KUIBKICTh OajiB 3a pe3ylibTaTaMd BHBYCHHS JIHUCIHILUTIHA
npotsrom cemectpy craHoBuTh 100. ITimcymkoBa ominka 3a 100-0anpHOIO IIKAJIOHO
BHU3HAYAETHCS K CyMa cepenHboro Oamy motouyHoro oiiiHtoBanHs (IIK) 3a 4 —
OaJIbHOIO TIKAJIOK MPOTATOM CEMECTpY, mnepepaxoBaHoro y 30 — OGalibHY MIKaTy Ta
Oayty 3a BUKOHAaHHS TeMaTH4HOi1 camocTiitHoi po6otu (TCP) y mixkceciiiauii niepion,
omiHeHoi 3a 70 — GampHOIO MmIKamol0. llepepaxyHOK cepemHbOro Oany MOTOYHOTO
OI[IHIOBaHHS 3a 4 — OAJILHOIO MIKAJIOK y BiAMOBIIHUN 0ai 3a 30 — 6aTbHOIO IMIKAIO0
3MIMCHIOETHCS 32 (OPMYJIOIO:

30 x CA3
[K=——,
[ToTOYHUI KOHTPOJb MPOBOAUTHCA BUKJIAJauyaMH IiJl Yac ayJJUTOPHUX 3aHSTh
y ¢dopmi YyCHOTO ONUTYBaHHS, MHUCBMOBOTO EKCIPEC-KOHTPOJIO, KOMI FOTEPHOTO
TECTYyBaHHS, BUCTYMIB CTYJEHTIB MpU OOrOBOPEHHI MNHUTaHb Ha CEMIHAPCHKUX
3aHATTAX TOLIO.
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